
POSC 313: Mass Media & Public Opinion

Department of Political Science

Saint Mary’s College

Fall 2019
Spes Unica 140
TR 12:30–1:45

Instructor : Sheahan Virgin, Ph.D. (pronounced: Shay-EN)
Email : svirgin@saintmarys.edu
Office location: Spes Unica 264
Office hours : WF 1:30–3:30, R 10:00–11:00; or by appointment

“Thumbs up, you enhance your reputation for
compassion. Thumbs down, you satisfy your base.”

The mass media is democracy’s indis-
pensable “linkage,” connecting citizens to
their government and government to its
citizens: on the one hand, citizens require
information to monitor elected leaders and
to make their views known and, on the
other hand, politicians need to be able to
gauge what ‘the people’ want and to ex-
plain their actions to them. The media—
whether television, newspaper, the Inter-
net, social media, or radio—assists in both
directions. In other words, while a free
media does not necessarily lead to demo-
cratic governance, democratic governance
is surely unimaginable absent a free media.

And yet, there may be trouble afoot!
First, and thanks to the media, we cer-
tainly do not lack for polls of the public’s
‘opinion’ on a range of issues and individ-
uals; technological advancements mean that, like never before, elected leaders can have
their finger on the proverbial pulse of the nation. But is public opinion even meaningful?
Does the average individual citizen actually hold stable, constrained opinions? Given
that the public scores low on political knowledge and interest, perhaps following the
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public is a fool’s errand—it may not know what it wants, nor what’s good for it. Sec-
ond, and assuming that citizens consume the information the media conveys to them,
how does a voter ensure that the reporting she gobbles up is nutritious (i.e., reliable
and accurate)? Institutional and ideological media bias is everywhere and ever-present,
politicians have an interest in manipulating coverage to be positive, and journalists are
fallible, human, and underfunded. Is the news even worth paying attention to?

This course provides an introduction to public opinion and mass media in democratic
societies, with a particular focus on the American political process. In the first half of
the course (Unit A), we will learn about the beliefs of the American public—from where
our opinions come, their quality, and how we measure them. In the second half (Unit
B), we will explore the media as a democratic institution and political participant—in
governance, in entertainment, in elections—with a particular eye to the way in which its
roles may (or may not) conflict. Each unit includes the following topics, respectively:

◦ Unit A – Public Opinion

The need for a free media; Citizen sophistication and knowledge; Re-
habilitation via cues, satisficing, and opinion leaders; Rehabilitation via
retrospective voting; Core values and the American ethos; Opinion polling

◦ Unit B – The Media as Political Participant

History of U.S. media; The effects of media proliferation on turnout and
polarization; The media as a governing institution; The media as electoral
participant; Media bias; Trust in media; The social media revolution

As you can see, and even though the media will be a primary focus of ours, this course
is not a ‘how-to-train-as-a-journalist’ primer; indeed, we will only touch on journalistic
practice as a variable that affects democratic quality. In other words, during our time
together, we’ll train as political scientists not as political reporters or pundits.

Themes

Throughout the course, we will pursue five ‘meta’-themes, to motivate class discussion,
lecture, and student writing. These are as follows:

◦ Theme 1 – Citizen Capacity: Given citizens’ low levels of political knowledge
and ideological sophistication, should we even care what the public’s ‘opinion’ is?

◦ Theme 2 – The Lifeblood of Democracy: To what extent do citizens require
a free media in order to uphold their end of the democratic bargain?
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◦ Theme 3 – New Forms vs. Old: To what extent have changes in media tech-
nology (and media choice) improved or degraded the American political process?

◦ Theme 4 – Mediated Reality: Does the media do a good job deciding what
is ‘newsworthy’ or do its biases (in coverage and interpretation) distort reality?

◦ Theme 5 – A schizophrenic institution: To what extent does the media’s
quest for ratings undermine its critical role as democracy’s referee, and vice versa?

Learning objectives

Finally, this course has three learning objectives. The first is to deepen students’
understanding of the media as a democratic institution and political participant, i.e., the
roles it plays, its strengths and shortcomings, etc. The second goal is for students to exit
the course having thought carefully about, and to have arrived at an informed individual
position on, the above-mentioned themes. The final goal—less about substance and
much more practical—is to improve students’ critical thinking, reading, and writing
skills, using the above content as a particular means to the general end of marketable
skills that will appeal to employers. As such, we will utilize a particular framework for
reading, as well as an iterative paper-writing process (see below).

College and class policies

Creating a safe, inclusive environment is the responsibility of everyone at Saint Mary’s.
Please familiarize yourself with the following policies, which will govern our conduct:

1. Academic integrity : To cheat, plagiarize, or falsify records is to violate the Saint
Mary’s honor code. I will report suspected dishonesty to the Associate Dean and
the Committee on Academic Standards, which then investigates. If a student is
found to be in violation of the code, I will reduce her grade by a full letter (give
her an F) for a minor (major) offense. (Read the code)

2. Accessibility : If you have had documented academic accommodations in the past,
or think you may be eligible for them presently, you should contact Iris Giamo
(igiamo@saintmarys.edu) or Jennifer Wright (jwright@saintmarys.edu) in the Dis-
abilities Resource Office (DRO), Madeleva 103C, to make an appointment. DRO is
responsible for coordinating academic accommodations for students each semester
and will issue a letter of documentation to your faculty for the current semester.

3

https://www.saintmarys.edu/portal/first-year/policies


Requests for such accommodations will not be honored without this letter. Secur-
ing reasonable accommodations requires timely action on the part of the student.
Please contact the staff in DRO for an appointment. (Contact DRO)

3. Communication: I encourage students to communicate with me about the course,
their learning needs, and their career goals; indeed, I view mentorship as one of
the most important ways in which an instructor can serve his or her students. I
will try to respond to your emails within 12–24 hours. Note that emails to me are
a good time to practice the art of writing clear, economical messages, a skill that
is in-demand professionally. Aim for concision, use good manners (please address
me as ‘Prof. Virgin’) and grammar, and recognize that emails leave a digital trail.

4. Grading : I reserve A– and A for outstanding work; good (average) work will be B
to B+ (C to B–). You may appeal grades that you feel have been awarded in error
or unjustly. In these instances, I will re-grade the assignment, and your grade may
increase (or decrease) upon review. Furthermore, please note that an assignment
will be reduced by one-third of a letter grade for each day it is late; e.g., the highest
grade possible for an assignment one-day-late is an A–, two-days-late is a B+, etc.

5. Privacy : The Family Educational Rights and Privacy Act (FERPA) protects the
privacy of your academic record, mandating that your grades be shared with you,
only. I am therefore not at liberty to discuss grades over email or with parents, or
to return assignments via an intermediary. (Read about your rights)

6. Respect : Saint Mary’s College is committed to upholding standards that promote
respect and human dignity in an environment that fosters academic excellence and
professionalism. In addition, a political science course provides occasion to discuss
topics relevant to party ID, ideology, policy, prejudice, and identity. Periodically,
you may find that you do not agree with me or your peers. In these instances,
it is important for all of us to respect each other’s opinions and personal space.
Bullying, racist, sexist, or homophobic comments, however, are not permitted.

As a student, if you experience what you believe to be discrimination or harassment
by another member of the community because of your identity (gender spectrum,
race, national origin, religion, age, disability, citizenship status, genetic info, vet-
eran status, sexual orientation, or political positions) please report this behavior
on the SMC portal using the Bias Reporting Form. Note that instructors are
mandatory reporters of discrimination. (Read the policy) (Report discrimination)
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7. Sexual misconduct : Saint Mary’s has a zero tolerance policy with respect to sexual
misconduct, which includes: non-consensual intercourse or contact, harassment,
exploitation, stalking, dating and domestic violence, and retaliation. If something
of this nature has happened to you, you are encouraged to report the incident to
the college’s Title IX office (non-confidential) or Belles Against Violence (BAVO;
confidential). Note that instructors are mandatory reporters of sexual misconduct.
(Read the policy) (Contact the Title IX office) (Contact BAVO)

8. Technology : Laptops in class are not permitted, except with a note from DRO.

Readings

Please purchase the following required books. Each should be available at the campus
bookstore, but—with college so expensive—I encourage students to buy used copies.

◦ Achen, Christopher J. & Larry M. Bartels. (2016). Democracy for Realists : Why
Elections Do Not Produce Responsive Government. Princeton. (Used copies)

◦ Bradbury, Ray. (1953, 2013). Fahrenheit 451. Simon & Schuster (60th anniversary
edition). (Used copies)

◦ Cook, Timothy E. (1998). Governing with the News : The News Media as a Polit-
ical Institution. Chicago. (Used copies)

◦ Prior, Markus. (2007). Post-Broadcast Democracy: How Media Choice Increases
Inequality in Political Involvement and Polarizes Elections. Cambridge. (Used
copies)

I will provide students with either PDF copies of, or weblinks to, all additional readings.
These are marked with a dagger (†) in the schedule below.

Assessment

Your final grade will be determined as follows:

◦ 50% Research paper and presentation

10% First draft (includes meeting with me)

10% Presentation, with abstract emailed to the class 24 hours prior

30% Revised draft, including revised abstract (if needed)
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◦ 25% Midterm

◦ 15% Reaction essays

7.5% No. 1 on Fahrenheit 451 and public opinion

7.5% No. 2 on Fahrenheit 451 and media

◦ 10% Preparedness (i.e., doing the readings) and participation

Grades are calculated as: A, 94–100%; A–, 90–93.9%; B+, 87–89.9%; B, 84–86.9%; B–,
80–83.9%; C+, 77–79.9%; C, 74–76.9%; C–, 70–73.9%; D, 60–69.9%; and, F, 0–59.9%.
Grades .5–.9 will not be rounded up at the end of the semester.

Student responsibilities

As a participant in this course, you will be responsible for the following:

1. Preparedness : Come to class prepared, having completed the readings and thought
of their relation to current or historical events. The purpose of assigned reading is
not to make you miserable, but rather to structure and stimulate discussion, and
assist you in your writing. Take the readings seriously—reflect. (Note: If I suspect
students are not doing the reading, then I may issue quizzes.) I will let you know
which of the week’s assigned readings are due for Tuesday, Thursday.

A note on reading like a political scientist !

Be mindful when you read. I want you to focus not only on an author’s
argument, but also on the way in which s/hemakes and supports it. To fa-
cilitate mindfulness, I will introduce you to my preferred framework. This
framework will ‘demystify political science,’ and together we will learn to
distinguish between: 1) normative and positivist claims; 2) qualitative
and quantitative evidence; 3) particularistic and generalizable findings; 4)
deterministic and probabilistic theory; and 5) concepts and measures.

2. Participation: Participating in class (and taking notes) means not only responding
to questions I pose, but also posing your own; not just speaking to me, but also
engaging your peers. Although I will not track attendance, note that if you do not
come to class, then your participation grade will decline accordingly.

A note on participating like a political scientist !
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Participation is not the same as ‘being right’ or ‘knowing the answer.’
Often, the most effective comments are those in which we admit confusion
and ask the room (not just the instructor) for clarification. Please feel free
to take risks by proposing new ideas or citing particular cases, and try to
aim for comment quality over comment quantity.

3. Midterm: We will have an in-class midterm exam (closed-book/note) on Unit A +
Unit B week 1. The exam will include short answers and multiple choice questions.

4. Reaction essays : Each student will complete two short essays, one for Unit A and
one for B (3–4 pages, 1-inch margins, 1.5 spacing, 11-point Times New Roman
font), applying the insights of our political science readings to Ray Bradbury’s
dystopian classic, Fahrenheit 451. For the first essay, you will analyze the public
opinion in Bradbury’s vision of America, making connections to democratic theory
(e.g., Dahl), opinion leadership (e.g., Stimson), and citizen knowledge/attention
shortfalls (e.g., Achen & Bartels). To what extent do Bradbury’s citizens have
access to the information they would need to be true democratic participants?
Which of the rehabilitation strategies from Week II–III would seems particularly
impossible in Bradbury’s America? Is this a public whose opinion you would want
to reflect in policy-making?

For the second essay (more a continuation of the first than a stand-alone), you
will analyze Bradbury’s America from the perspective of media studies, using in
particular Prior on media choice, entertainment vs. news, and citizen knowledge,
as well as Cook on the media as an institution that is in a symbiotic relationship
with government. In what ways have Americans come to be like Mildred, Montag’s
wife—i.e., suffering from a similar affliction? What role might the rise of reality
T.V. and partisan media have played in how we have changed? What do you think
the newsmaking process looks like in Bradbury’s America? Now that Montag’s
home city is gone, how would you advise the band of rebels in their building of a
new media institution/relationship to the survivors?

5. Research paper and presentation: Writing a 12-page research paper on a topic,
of your choosing, about some aspect of mass media; you will also give an oral
presentation with slides and an abstract. While you are not limited to topics the
syllabus covers, its readings are a great place to begin your search. Please meet
with me before October break so that we can together brainstorm your topic. We
will use an iterative, revise-and-resubmit process, with the first draft due on Nov.
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6 and the final draft on Dec. 17. The benefit of this method is that it encourages
you to work on the paper throughout the semester, incorporating feedback, both
substantive and stylistic, into your final product. Note that the first draft
is not a ‘rough draft’; it should be polished and complete.

A note on sourcing and citing like a political scientist !

An idea that is not original to your thinking, and that you therefore
obtained via a book, article, or website must be cited in-text as, e.g.,
Bradbury (1953:8–10) or parenthetically as, e.g., (Bradbury, 1953:8–10).
For three or more authors, please use ‘et al.’ Each source cited should
correspond to a full citation in your list of references; if you need help
on style, then model entries in the list of readings below. Please rely
on academic books and journal articles, rather than low-
quality Internet content. The library and Google Scholar are great
places to search.

Student resources

I also encourage you to take advantage of the following resources, to enhance both your
learning and your well-being:

1. Emotional support : If you are experiencing depression, anxiety/panic, or other
emotional hardship, please consider meeting individually with trained psycholog-
ical counseling specialists at the Health and Counseling Center (HCC), located
in the Angela Center. If you or someone you know is at immediate risk of self-
inflicted harm, call the National Suicide Prevention Lifeline at 1-800-273-8255 or
text HOME to the Crisis Text Line at 741741. (Make an appointment)

2. Librarian specialists : Saint Mary’s library employs subject-specialists to assist stu-
dents with their research projects. Ours are Joe Thomas, Director of the Cushwa-
Leighton Library (incoming), and Ula Gaha (outgoing); they are incredibly nice
and eager to help! Remember: Mr. Thomas and Ms. Gala are members of faculty ;
utilize their skills, but also your good manners. (Make an appointment)

3. News service: Staying abreast of current events and policy debates is a hallmark
of an engaged citizen and of an individual committed to life-long learning. The
library offers students a free subscription to The New York Times, the U.S.’s most
reputable newspaper. I encourage you to read daily. (Claim your subscription)
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4. Writing studio: Meet individually with trained writing consultants to improve your
academic writing or to brainstorm a writing project. (Make an appointment)

Schedule

Please use this class schedule to take ownership of your learning. Note that this schedule
is subject to change: invariably, we will have to make alterations to accommodate the
needs/interests of the class and of the instructor (e.g., if I have to travel for professional
obligations). I will update students on changes to the schedule by email and in class.

Some important dates

◦ Aug. 26: Classes begin

◦ Sept. 26: Reaction paper I due, email timestamp 11:59 pm or earlier (Week 5)

◦ Sept. 27: Final day to drop

◦ Oct. 15: Midterm (Week 8)

◦ Oct. 19–27: No Class – October break

◦ Nov. 6: First draft of paper, email timestamp 11:59 pm or earlier (Week 11)

◦ Nov. 21: Reaction paper II due, email timestamp 11:59 pm or earlier (Week 13)

◦ Nov. 27–Dec. 1: No Class – November break

◦ Dec. 10 & 12: Student presentations (Week 16)

◦ Dec. 12: Classes end

◦ Dec. 17: Final draft of paper due, hand delivered by 12:30 pm (Week 17)

◦ Dec. 20: Fall semester ends

Prelude – Building Blocks

Week I – Aug. 26–30: Why the media matters

Topics: Dystopian accounts of media, media independence and alternative information

† Orwell, George. (1949, 2019). Nineteen Eighty-Four. Penguin (60th anniversary
edition). 33–47, 139–141, 160–162. (excerpt)
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† Dahl, Robert A. (1998). Ch.4, 8: “What Is Democracy?” & “What political
institutions does large-scale democracy require?,” from On Democracy. Yale. 35–
43, 83–100.

† Barthel, Michael, Amy Mitchell, & Jesse Holcomb. (2016). “Many Americans
Think Fake News Is Sowing Confusion.” Pew Research Center.

◦ Bradbury (1953, 2013), first third of book

Unit A – Public Opinion

Week II – Sep. 2–6: The American voter, obliterated (. . . then rehabilitated?)

Topics: Citizen sophistication, rehabilitation via cues, satisficing, opinion leaders

Note: Keep reading (i.e., stay on pace with) Fahrenheit 451 !

† Stimson, James A. (2004). Ch.1–3: “Opinion flows,” “What the public wants from
government,” & “Left and right movements in preference,” from Tides of Consent :
How Public Opinion Shapes American Politics. Cambridge. 1–84.

◦ Achen & Bartels (2016), Chapters 1–3 (p.1–89)

◦ Bradbury (1953, 2013), second third of book

Week III – Sep. 9–13: The American voter, rehabilitated (. . . then re-obliterated?)

Topics: Retrospective voting

Note: By now, please try to have finished Fahrenheit 451.

◦ Achen & Bartels (2016), Chapters 4–7 (p.91–212)

◦ Bradbury (1953, 2013), final third of book (I recommend Bradbury’s “Coda”)

Week IV – Sep. 16–20: Partisan identification as a social identity

Topics: Partisan ID, social groups, partisan sorting

† Green, Donald, Bradley Palmquist, & Eric Schickler. (2002). Ch.1: “Introduction,”
from Partisan Hearts & Minds : Political Parties and the Social Identities of Voters.
Yale. 1–23.
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† Levendusky, Matthew. (2009). Ch.1–2: “The transformation of the American
electorate” & “Why voters sort,” from The Partisan Sort : How Liberals Became
Democrats and Conservatives Become Republicans. Chicago. 1–37.

◦ Achen & Bartels (2016), Chapters 8–11 (p.213–328)

Week V – Sep. 23–27: Core values and the American ethos

Topics: Egalitarianism, libertarianism, economic individualism, moral tolerance

† McClosky, Herbert & John Zaller. (1984). Ch.2–4: “The libertarian tradition,”
“Egalitarianism,” & “The cultural foundations of capitalism,” from The American
Ethos : Public Attitudes toward Capitalism and Democracy. Harvard. 18–128.

† Feldman, Stanley. (1988). “Structure and Consistency in Public Opinion: The
Role of Core Beliefs and Values.” Am. Journal of Political Science 32(2):416–440.

† Alvarez, R. Michael & John Brehm. (2002). Ch.1–2: “A fickle public?” & “Predis-
positions,” from Hard Choices, Easy Answers : Values, Information, and American
Public Opinion. Princeton. 1–26.

Week VI – Sep. 30–Oct. 4: Polling the people

Topics: Opinion polls, question wording, nonattitudes, the 2016 prognostication debacle

† Traugott, Michael W. & Paul J. Lavrakas. (2008). Ch.4–6: “How do news orga-
nizations collect and report poll data?,” “Why do pollsters use samples?,” & “How
are questionnaires put together,” from The Voter’s Guide to Election Polls, 4th
edition. Rowman & Littlefield Publishing. 47–105.

† Asher, Herbert. (2012). Ch.2: “The problem of nonattitudes,” from Polling and
the Public: What Every Citizen Should Know, 8th edition. CQ Press. 37–60.

† Silver, Nate. (2017). “The Real Story of 2016: What Reporters—and Lots of Data
Geeks, Too—Missed about the Election, and What They’re Still Getting Wrong,”
FiveThirtyEight. Jan. 2017. (Link)

† Kennedy, Courtney et. al. (2018). “An Evaluation of the 2016 Election Polls in
the United States.” Public Opinion Quarterly 82(1):1–33.
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Unit B – The Media as Political Participant (subject to change!!!)

Week VII – Oct. 7–11: The media as electoral participant

Topics: Media and momentum, the miscast institution, rise of media consultants

† Bartels, Larry M. (1988). Ch.1–2: “The nominating process,” & “From back rooms
to ‘big mo’,” from Presidential Primaries and the Dynamics of Public Choice.
Princeton. 3–27.

† Bai, Matt. (2014). “How Gary Hart’s Downfall Forever Changed American Poli-
tics,” The New York Times Magazine. Sep. 2014. (Link)

† Patterson, Thomas E. (1993). Ch.1: “The miscast institution,” from Out of Order.
Vintage. 24–52.

† Feltus, William J., Ken M. Goldstein, & Matthew Dallek. (2019). Ch.7, 9: “Mar-
keting maven: Reaching the campaign’s target audiences,” & “Spinmeister: Nav-
igating the news landscape,” from Inside Campaigns : Elections through the Eyes
of Political Professionals, 2nd edition. Sage/CQ Press. 115–138, 171–203.

† Whitcover, Jules. (1999). No Way to Pick a President. Farrar, Straus, and Giroux
Publishing. 3–11, 20–22, 30–33. (excerpt)

Week VIII – Oct. 14–18: History of American media

Topics: Media change in the U.S., changing relationship with the state

Note: Let’s keep the reading light this week, as the Midterm is on Tuesday.

◦ Cook (1998), Chapters 2–3 (p.20–60)

Week IX – Oct. 21–25: October Break!

Please relax with family, friends, and pets.

Week X – Oct. 28–Nov. 1: The choice explosion

Topics: Broadcast vs. post-broadcast landscape, knowledge, turnout, and polarization

◦ Prior (2007), entire book (Chapters 1–2, 4, 7 are particularly important)

† Mounk, Yascha. (2019). “The More You Watch, the More You Vote Populist,”
The Atlantic. July 2019. (Link)
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Week XI – Nov. 4–Nov. 8: The media and governance

Topics: Media as an institution, how the news is made, relationship with the branches

◦ Cook (1998), Chapters 4–7 (p.61–163)

† Bowden, Mark. (2009). “The Story Behind the Story,” The Atlantic. Oct. 2009.
In McCaffrey, Paul (ed.). The News and Its Future. H.W. Wilson Co. 117–130.

Week XII – Nov. 11–15: Media bias

Topics: Partisan media’s rise, media ownership, motivated reasoning, selective exposure

† Farhi, Paul. (2008). “In the Tank?,” American Journalism Review. June 2008. In
McCaffrey, Paul (ed.). The News and Its Future. H.W. Wilson Co. 97–104.

† Strupp, Joe. (2004). “The Bias Wars,” Editor & Publisher. Aug. 2004. In
McCaffrey, Paul (ed.). The News and Its Future. H.W. Wilson Co. 84–96.

† DellaVigna, Stefano & Ethan Kaplan. (2007). “The Fox News Effect: Media Bias
and Voting.” Quarterly Journal of Economics 122(3): 1187–1234.

† Barthel, Michael, Amy Mitchell, & Jeffrey Gottfried. (2017). “Trump, Clinton
Voters Divided in Their Main Source for Election News.” Pew Research Center.

† Levendusky, Matthew S. (2013). “Why Do Partisan Media Polarize Viewers?.”
American Journal of Political Science 57(3):611–623.

† Clinton, Joshua D. & Ted Enamorado. (2014). “The National News Media’s Effect
on Congress: How Fox News Affected Elites in Congress.” The Journal of Politics
76(4):928–943.

† Matthews, Dylan & Alvin Chang. (2018). “Sinclair, the Pro-Trump, Conservative
Company Taking Over Local News, Explained” & “Sinclair’s Pro-Trump News Is
Taking Over Local TV: See If They Own Your Station,” Vox. Apr. 2018. (First
link) + (Second link)

Week XIII – Nov. 18–22: Trust in the media

Topics: Individual-level correlates of, “Fake news” and democracy, ‘deep fakes’

† Jones, David A. “Why Americans Don’t Trust the Media: A Preliminary Analysis.”
Harvard International Journal of Press/Politics 9(2):60–75.
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† Barthel, Michael & Amy Mitchell. (2017). “Americans’ Attitudes about the News
Media Deeply Divided Along Partisan Lines.” Pew Research Center.

† Vargo, Chris J., Lei Guo, & Michelle A. Amazeen. (2018). “The Agenda-setting
Power of Fake News: A Big Data Analysis of the Online Media Landscape from
2014 to 2016.” New Media & Society 20(5):2028–2049.

† Schwartz, Jason. (2019). “Trump’s ‘Fake News’ Mantra a Hit with Despots,”
Politico. Dec. 2017. (Link)

† Benjamin, Daniel & Steven Simon. (2019). “How Fake News Could Lead to Real
War,” Politico. July 2019. (Link)

† Andrews, Joe. (2019). “Fake News Is Real—A.I. Is Going to Make It Much Worse,”
CNBC. July 2019. (Link)

Week XIV – Nov. 25–29: Short week, due to November Break!

Note: We will use our one class this week to catch up, in case we are behind.

Please relax with family, friends, and pets.

Week XV – Dec. 2–6: The social media revolution

Topics: t.b.d.

◦ t.b.d.

◦ t.b.d.

Postlude – Final Weeks

Week XVI – Dec. 9–13: Student presentations

Note: Presenter must email a 300-word abstract to the class 24 hours prior; half
of the class will go on Dec. 10, with the remainder on Dec. 12.

Week XVII – Dec. 16–20: Final exam week!

Note: There is no final exam; the final draft of your paper is due (hand delivered
to me) at the conclusion of our exam time—Dec. 17 at 12:30 pm.
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https://www.politico.com/magazine/story/2019/07/05/fake-news-real-war-227272
https://www.cnbc.com/2019/07/12/fake-news-is-real-ai-is-going-to-make-it-much-worse.html

